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To provide member companies with programs and resources
that enable them to achieve a distinct competitive advantage
in today’s marketplace. We accomplish this by seeking out
AI_I_P RO only those supplier partnerships and group initiatives that:
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v Create market differentiation

v Provide operational efficiencies




ALLPRO by the Numbers

Distribution Centets

$1.8B in Retail Sales







ALLPRO — Member Owned Co-operative

Board Of Purchasing
Directors Committee

Decorating Next Gen
Committee Committee

ALLPRO
Office




Lissa Nelson

—————




ALLPRO Distribution

Four Distribution Centers
Stocking over S9MM in Inventory
1 -2 Day Service

Leverage the buying power of the
group



ALLPRO Next
Generation



Women’'s Empowerment Event
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ALLPRO Brand

Exclusive to ALLPRO Members

Partners with existing suppliers

1,800 Products (all categories)

Improve Profitability

Control Your Future




Advertising the ALLPRO Brand







AT Home Magazine



Comprehensive B2B Website




ALLPRO University - YouTube



Spring Shows



ALLPRO U — Member
Roundtable - Nashville

May 21-22 Renaissance Hotel
* Guest Speakers

e Moderated round table discussion with
members

* Pre vetted topics
* Knowledge Sharing
* Confidential

e Team Building / Fun in the city



Stockholder Meeting Dublin, Ireland 2025



ALLPRO Spring Show (70 ™
2026 ) Shlngle CreEk e Universal Epic
Orlando, Florida . Exciting Closing Party



ALLPRO Fall Show 2026 — Caesars Palace Las Vegas



Thank You






